











An UNO location interior | Sowe: www.unos.com

Next Steps

Going forward, UNO will continue developing new pizza joint concepts and maintain their f ocus
on take-out options for their franchisees. “We signed up four multi-unit franchisees inthe last few
months, which during COVID is unheard of,” Jerome noted.

Whenit comesto adding to their Crunchtime solutio n, UNOis exploring the possibility of adapting
TalentLink as their new Learning Management System (LMS). “ We look forward to integrating
TalentLink. We have a separate LMS now, but it ’'s one more thing, one more integration, one more
piece that’s outstanding and not being developed. We would love to get onboard with TalentLink.”

COVID may have impacted their business operatio ns, but UNO has successfully evolved into a
stronger brand with additio nal growth goals to come.

About Crunchtime

Crunchtime is how the world’s top restaurant brands achieve ops excellence in every location. Our software is
used in over 100,000 locations in 100+ countries to manage inventory, staff scheduling, learning and development,
food safety, operational tasks and audits.

For more information visit www.crunchtime.com

Get in touch: hello@crunchtime.com < 617.567.5228 - www.crunchtime.com/contact
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